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Sedgwick to acquire
York Risk – a US risk
solutions provider
Sedgwick has announced that it has
signed an agreement to acquire York
Risk Services Group. York is a premier
provider of claims administration,
managed care, specialised loss
adjusting, pool administration and loss
control solutions. It serves a variety
of clients, including corporations, the
insurance industry and public entities.
York is based in Jersey City in the US
and has been in business for more
than 55 years. They have a significant
presence in the US, with over 60
offices across the country. In the
UK York has a small presence in the
London market and as such we do not
anticipate any material changes to our
structure or services.
The closing of the transaction is subject
to customary conditions and regulatory
approvals. We look forward to welcoming
our new colleagues to the business.

Welcome to the second edition
of Sedgwick news, our quarterly
publication aimed at keeping you
informed about key developments
within our business, as well as some
insights about the wide range of
issues we face every day.
We’ve been busy in the last few
months exhibiting and speaking at
many of the major industry events
which have taken place including,
BIBA, Airmic, Alarm, Flood and
Coast 2019, I love claims and the
MGAA annual conference. These
events provide us with a great
opportunity to meet many of our
clients and contacts and also to
contribute to the debate about
claims in the UK. At BIBA we were
able to share with delegates the
findings from our research into
brokers and SMEs’ perception of
cyber insurance. Some highlights of
the report are shared here.
The weather plays such a significant
part of any claims organisation and
we’re looking at how we manage
subsidence claims differently in
order to reduce claim settlement
times and improve customer
satisfaction. The impact of climate

change is particularly relevant to our
industry and we’ve reviewed our own
performance in this area as well.
The advancement of technology in
claims is never far off the agenda
and we’ve been working on some
key initiatives to help improve
the customer experience and
streamline the processes for our
adjusters and claims handlers.
However, having the latest digital
capabilities is not the full solution.
Without the required technical
knowledge, strong customer service
and necessary insurance market
relationships, you’ll often find that
the solution is less than perfect,
which is why we continue to focus
on the quality and expertise of our
colleagues so that they can provide
the best service to you and your
customers.
I hope you find these articles of
interest. If you have any questions
or have any feedback, please do get
in touch.

Stewart Steel, CEO

Earlier this year, Sedgwick’s UK team
joined Insurance United Against Dementia,
an industry partnership with the UK’s
Alzheimer’s Society, to raise funds and
increase awareness and support for people
affected by all forms of dementia. During
the last week in May, our colleagues across
the business participated in Dementia
Action Week to raise funds and launch
important societal conversations about the
21st century’s biggest killer.
Although it was great to come together to
raise money during that week, supporting
those with dementia throughout the year
is a vital part of our role as claims handlers.
One of our customer care managers,
Lauren Glover, spoke about how, in her role,
she supports those customers who need
additional help during a difficult time of
making a claim.
“I love solving problems. It’s a passion that
I’m now thankful to be using as we pioneer
a whole new approach to helping our most
vulnerable customers at Sedgwick.
Soon after joining Sedgwick, I supported
customers who were affected by the
flooding in Carlisle. I met an elderly
customer whose level of confusion would
vary from day to day. Her family were not
local and could only visit occasionally, but
she was adamant that she wanted to remain
in her home for the duration of the work we
were doing to resolve her claim.

We were able to make the customer
comfortable living on the first floor of her
property, as the damage was mainly to
the ground floor. We had a door installed
on the stairs so she had full privacy and
this enabled her to remain at home. The
customer would forget when the builders
had attended and call us, very distressed at
thinking she had been forgotten. So I made
her a giant wall calendar detailing the dates
the contractor would be on-site and other
key dates, and the contractors marked up
when they had attended.
The customer also struggled with selecting
material choices, so I took her to a DIY store
to meet the contract manager and they
spent the afternoon looking at samples
and making choices. I also put up sheets
of paper on the house walls to represent
each room being worked on and added
images of the materials used to help the
customer remember her choices for added
reassurance. I also made regular site visits
to ensure everything was going to plan and
helped with any of the customer’s concerns.
In another situation, our customer’s
dementia had progressed quite severely,
so I focused on liaising with the lady’s
daughter who lived hundreds of miles away.
The daughter had her mother move in with
her and was under a lot of pressure juggling
many demands on her time. I visited the
site fortnightly to take photos to send to
the customer’s daughter and liaise with the
contractors on any queries. This eased a lot

of the daughter’s concerns, despite being
the other end of the country, and I dialled
her in for the sign-off meeting to make sure
she was fully involved.
My role has since developed to supporting
our London and South East adjusting
team in cases like these. If attending the
initial visit, I might sit and have a cup of
tea and a chat with a customer while the
adjuster and surveyor are measuring up and
discussing the most appropriate method of
reinstatement. Where necessary, I will take
on the role as the single point of contact
so that the customer only has to speak to
one person at Sedgwick. This allows our
adjusting teams to concentrate on the
technical and procedural issues within the
claim, while I ensure we take care of the
customer’s specific needs. Insurers are now,
at times, requesting these added care steps
at the time of instruction. They see the
value for their customers and themselves.
The success of our ground breaking work
for customers struggling with dementia is
evident. Sedgwick is looking to expand the
service even further. I’m very thankful to be
part of a company like Sedgwick, where our
caring counts philosophy is evident not just
in our average daily work, but especially in
situations like these, where we are given
the chance to fulfil a need and adapt our
services to do what’s right for the people
depending on us.”
Learn more and find ways you can help at
www.alzheimers.org.uk
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Another wet June

Trialling a new approach to subsidence claims

Despite the long days and the high sun, the fact is that most
English summers start wet — an incongruity etched into the
folklore of Wimbledon, Royal Ascot and Glastonbury.

One in five homes in the UK is at risk of subsidence, according to the
British Geological Survey (BGS). In bad years, hundreds of thousands
of households are affected, with hundreds of millions spent in claims.
For many customers and insurers, the
industry’s traditional approach to subsidence
is unsatisfactory. Unchanged for years, the
sometimes lengthy process of investigations,
mitigation, monitoring and repair sees costs
mount up and delays drag on. Complaints
about subsidence claims are among those
taking the longest to resolve, according to the
Financial Ombudsman Service 1. And last year
could prove to be one of the busiest on record
for subsidence claims.
At Sedgwick we are always keen to explore
innovative solutions and one of our clients was
particularly keen to look at how subsidence
claims are handled, to try and find a better
solution for both their customers as well as
reducing claims costs. After exploring various
options we jointly decided to begin trialling a
new technology with Geobear for certain clay
related subsidence claims – an area where
ground injection had not traditionally been
used before. As a result, Geobear have entered
into an exclusive partnership scheme with
Sedgwick, the only loss adjuster with such an
arrangement for this innovative approach.
Geobear is considered a leading provider of
ground injection property subsidence repairs
– an alternative to traditional underpinning.
Their innovative ground improvement

How come? Steve Roberts, Managing Director at
WeatherNet explains “Various features that dictate the
global circulation reach their climax at that time — namely
Canadian ice in full retreat, the stark temperature contrast
between the warm north Pacific compared to the cool
north Atlantic and the ‘flipping’ of the jet steam to its
summer track north of the Himalaya. Their ‘tele-connective’
interference operating across thousands of miles of
atmosphere triggers a new mode of the global circulation,
and at our latitudes, this corresponds to waning high
pressure and a resurgent moist Atlantic flow.”

techniques are designed to stabilise and
strengthen the sub-soil beneath affected
foundations to arrest the movement. Sedgwick
triage the claim and, where appropriate,
introduce Geobear’s ground improvement
technique, meaning we can move straight to
the final repair and thereby entirely eliminate
protracted complex investigations, monitoring
and mitigation phases.
The early indications of the trial are positive
with a significant reduction in elapsed days,
claims cost and, indeed, cases requiring tree
removal.
With the impact of climate change, subsidence
claims are only likely to increase. The Met
Office has warned of significant temperature
rises in the decades ahead. Summers as warm
as the one just past are likely to be more
common: the Met Office chief scientist has
said that the 5% chance of getting really hot
summers that we had in the 1990s has now
increased to a 15-20% chance. These warmer
summers of the future are likely to be much
drier too, with average summer rainfall
dropping by 47% by 2070. Looking at new ways
to manage subsidence claims will continue to
be more and more important, as more of us are
affected by subsidence.

Case study
A claim from last August provides a good example. The initial cause was suspected to be tree
clay subsidence. The site investigations carried out confirmed tree/clay subsidence and the
arborist report identified a large number of trees were implicated, including some owned
by the local authority. The traditional process would have been to pursue the local authority
for removal of their trees. This would have involved 12 months or more of crack and level
monitoring to prove influence of the local authority trees, followed by discussions with them to
remove them. In all likelihood this wouldn’t have happened until Spring 2020.
However, as this claim was included as part of our trial, the customer’s home was fully repaired
by the end of February this year. A significant improvement!
In June this year, our work in this area was recognised at the British Claims Awards where we won
Claims collaboration of the year with our client Legal and General and our partner Geobear.

1. www.financial-ombudsman.org.uk/publications/technical_notes/building-subsidence.html

While some authorities term it the ‘June Monsoon’, more
conservative ones refer to the ‘Return of the Westerlies’.
Either way, it has become a remarkably reliable feature of
the UK’s weather, being identifiable 7 years in 10. It seems
that this year has been no different from many before with
areas of Lincolnshire being severely flooded in mid-June.

Although some of those affected by the recent flooding will
be in the process of drying out their homes, the weather
has been much more settled now that we are into July. And
after the All England Club spent £70m adding a retractable
roof on number 1 court, Wimbledon managed to go ahead
without rain stopping play.
And despite the wet start to the summer, underlying
ground conditions remain dryer than normal, with
an increase in subsidence claims remaining a distinct
possibility.
Please contact us if you would like to receive our regular
Subsidence Watch newsletter.

.

Sedgwick’s building cost review: Quarter 2
To track the impact on insurance repair work within the building industry, we use a bespoke index that focuses specifically on this market
sector. Known as the Insurance Repair Specific Index (IRSI), it monitors the four main cost components that are typically found in insurance
repairs: labour, plant, materials and waste disposal.

The latest IRSI review shows that costs increased by 0.74 % in Q1 2019 –
broken down as follows:

Plant costs

Materials costs

up by

up by

3.67%

0.17%

Labour costs

Waste disposal costs

up by

up by

1.48%

0.63%

For the full report please contact peter.wassell@uk.sedgwick.com

Contractors continue to be concerned about
the rising cost of materials. Recent builders’
merchants price increases (effective 1 June)
will lead to certain material costs, for example,
insulation increasing by 12%. Land fill tax
rises by 3.3% and significant cost rises have
also been seen to timber, blocks and plaster
products. We’re hearing of Brexit issues
causing plaster product shortages with some
merchants now experiencing delays in being
able to meet contractor demand. We’re
monitoring the potential for merchants to
introduce further price increases ahead of the
traditional January review.
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The programme – a major element of Sedgwick’s £175m IT commitment for 2019 –
consists of 10 key projects aimed at embracing existing and emerging technology
to make claim easier for everyone.

Delivering the digital vision

And by everyone we mean all the key stakeholders. There’s something in there for
everyone — clients, customers, suppliers as well as our own colleagues.

Following on from the first half of the year, where much of the news was focused
around further strengthening our technical expertise (most notably in the Agriculture
and Media disciplines), Q3 is looking like a big quarter for our digital strategy programme.

•V
 ia One – our new client portal

Whilst much of the first half of 2019 has necessarily been about the design and
development stages, the coming quarter will start to see the delivery, specifically:
A brand new portal for our clients to see more than ever before. It gives complete
transparency on claim progress and activity. A phased roll out will commence in
August.

•M
 iClaim – Customer portal live chat
24/7 functionality for domestic customers to use ‘live chat’ is being rolled out this
month. Improved functionality around video upload and loss items capture is also
included.

•C
 laims notification app
Using the latest progressive web app technology, this gives pre-loss guidance and
support, as well as immediate incident notification for corporate clients.

•O
 nline claim notification
Deployment of a new streamlined instruction notification mechanism, allowing
claims to be loaded straight into our Darwin system, will go live next month.

• Repair scoping tool
The introduction of new functionality, including the ‘scoping wizard’ to support
consistency and accuracy has now gone live.

• I ntegration hub
The development of a new hub to make integration with clients and suppliers
easier has now entered the testing phase and will be available from September.
And the other projects remain on schedule, with delivery planned for Q4, being:

•M
 obile field application
A significant enhancement to our onsite data capture software and on-site
functionality, including our building repair network. This will enable field staff
to complete more actions on-site, removing reliance on back office teams and
providing a faster, better customer experience.

•A
 ppointment booking software
New software with advanced functionality aimed at supporting client and
customer self-service on domestic claims. Includes real time traffic conditions and
monitoring of progress of field staff to appointments.

•V
 ideo options
An integrated live video solution will be added to our claims management system
allowing virtual visits to be booked online.

•A
 utomated decision making and AI
Use of rules-based decision making as well as machine learning, to help route
claims, and ultimately automatically settle low complexity claims without
intervention.
“2019 is a big year for Sedgwick in the digital space” says Mark Baird, Strategic
Client Director for Sedgwick. “It’s about building and delivering the digital
infrastructure for our future – a future where technical expertise remains at the core
of what we do, but by also embracing new and emerging technology, we will make
significant strides towards our aim of making claims easier for everyone”
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What does this mean for businesses?
This will no doubt mark the start of a
push for businesses in the UK to become
more environmentally conscious and find
more sustainable ways of operating.

Reducing our impact
on the environment
The 2nd of May, 2019 became a historic day for the UK, when
Parliament approved a motion to declare an environment and climate
emergency. This symbolic move recognises the need for urgent and
serious changes in order to combat the climate crisis.
With calls for urgent remedial action including a “green industrial revolution”
and changes to transport and agriculture, there is increased pressure on
governments across the world to become zero-waste economies.

The ‘Attenborough effect’ has already
changed the way individuals view the
impact they have on the environment,
with a reported 53% of people saying
they have reduced the amount of plastic
they’ve used in the last 12 months. But
many businesses have been slow to
make impactful changes with some
seeing the cost of implementing ‘green
initiatives’ as too high, and the benefits
as not great enough. With the UK, and
potentially the rest of the world, now
facing a more official environmental
crisis, it appears that accepting the risk
may no longer be optional.
A McKinsey report into ‘How companies
can adapt to climate change’ identified
six key risks posed to businesses by
climate change – physical, pricing,
product, ratings, reputation
and regulation. The physical
availability of certain products,
the cost of them or their
popularity and demand
are all impacted as our
environment changes. Ratings,
reputational impact and changes
to regulations all vary between
industries, but what’s true for all is
that doing nothing isn’t an option any
longer.
In order to mitigate the risk to an
individual business or industry,
organisations need to look at the wider
impact across their entire operation,
not just at those obvious changes right
in front of them. Reviewing the entire
supply chain, from manufacturers and
suppliers through to end customers and
consumers, businesses can get a broader
view of the risks – and work toward
addressing the materials, water and
energy being used.

Our impact on the environment
A major part of our business is handling
surges in claims as the result of extreme
weather events, like storms, floods and
subsidence. As part of our core business
we investigate, research and predict the
frequency of these events. In recent years
we have seen a growth in weather-related
occurrences and, as an example, last year
saw a surge in subsidence claims following
extremely hot summer weather.

•G
 iving preference to suppliers who supply
recyclable materials

With services like Weathernet, we are able
to more accurately predict these events by
understanding temperatures, precipitation and
pressures, and this information is shared with
our clients, but without meaningful and urgent
changes, we’ll continue to see an increase.

•O
 ur repair and restoration team were
able to complete 1857 restoration jobs on
damaged contents, well above our target
of 300 per year – saving an estimated
5kTCO²e

Sedgwick’s commitment
Sedgwick recognises its obligations to
minimise its impact on the environment and
has committed to support an environmental
management system. This focuses on
working in three areas;
1. I mproving our consumption of limited
resources by:
•R
 educing the volumes of products needed,
using fewer limited resources, including in
insurance repairs – i.e. restoring contents
instead of replacing them
•G
 iving preference to suppliers who use
fewer limited resources
2. L imiting pollution and damage to the
environment by:
• I mproving energy consumption and
efficiency throughout the business
•R
 educing the usage of motor vehicles and
encouraging the use of lower emission
vehicles
• I ncreasing use of greener travel alternatives
3. Recycling and reusing by:
•E
 ncouraging the identification of potential
recyclable and reusable materials, eg water
 iving preference to suppliers who utilise
•G
recycled materials

Our UK performance in 2018:
• T he number of documents printed was
down 40% – we used the equivalent of
71 trees
•O
 ur total paper use was down 15% –we
used 1877 fewer boxes of paper

•O
 ur reduced vehicle usage meant we were
able to save 126TCO²e
However, as we adapt to the demands of
merging and coping with new business,
we’ve seen a rise in our electricity use in the
UK, up 26%. Energy is now a key target for
us as we manage our buildings and vehicle
fleet. For example, our new offices now use
lighting sensors to reduce energy use, and
we are looking at ways to encourage smarter
and more energy efficient working practices,
such as better ways of virtual meeting.
We’re proud of the achievements we’ve made
in 2018 to reduce our environmental impact,
but we must now look at how we can make
even more improvements.
In 2019, we will submit our Energy Savings
Opportunity Scheme return, which will help
us identify and highlight improvement and
areas where the business could save energy.
Our commitment to providing sustainable
claims means we actively seek to reduce
our environmental impact in fulfilment of
claims, often through the development of
new technologies and working practices.
This development will continue in 2019 and
beyond, to the benefit of everyone.
We’re by no means there with our
environmental initiatives, but we’re incredibly
proud of the achievements we’ve made so far.
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Mind the gap: Our research into
cyber insurance reveals a perception
gap between brokers and SMEs
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Cyber risk is one of the most cited and misunderstood challenges facing the global business
landscape. As businesses, ranging from global corporations to sole traders, have embraced
digital platforms for commercial purposes, cyber threats have emerged as a significant threat
looming over the private sector.
The realisation that cyber risks permeate all aspects of modern
business has prompted owners and managers to seek new ways to
mitigate their exposure to such threats, with the insurance market
responding to the ever-increasing demand knocking at its door.

• Phishing, malware and ransomware rank as the top three most
prominent cyber risk concerns for SME companies.

While cyber risks are a concern, the potentially devastating impacts
of such attacks make them an existential threat for small and
medium-sized enterprises (SMEs).

The research reveals that the industry is desperately in need of
cyber coverage information to understand what protection it offers
and educate the SMEs on the benefits and scope of cyber protection
for their specific business needs.

As the scale of potential disruption from cyber threats has become
apparent, procedures are now more prevalent in the workplace to
ensure that ‘Not Petya-style’ system lockouts can’t take the whole
operation offline, These lockouts are where hackers freeze millions
of users, both commercial and consumers, out of their computers
and demand a Bitcoin ransom, SMEs often don’t have the luxury of
being able to deal with these issues in-house.
While the SME sector makes up around 52% of UK annual turnover
and employs over 16 million people, according to the National
Federation of Self Employed & Small Businesses, many firms don’t
have the comprehensive risk analysis resources available to larger
companies.
For these enterprises, the support of the insurance market is even
more crucial to ensure that this sector is able to deal with its cyber
risk profile and protect itself against the impact of debilitating
attacks.
Sedgwick recently commissioned bespoke research with SMEs and
brokers examining their views around cyber insurance. The research
shows that there remains a stark perception gap between SMEs and
brokers when it comes to cyber risk.
The market has come a long way in promoting the benefits of cyber
cover and ensuring that coverage terms are meeting the needs of
customers, but this research highlights that there is still work to be
done.
Key findings from the research include:
• SMEs are more concerned about cyber risks than brokers
perceive.
• A majority of micro SME employees have no cyber awareness
training.

• Less than 20% of SMEs have purchased cyber-specific insurance
coverage.

By working with customers to improve understanding of cyber risk,
intermediaries can be at the forefront of expanding coverage from
digital threats to all sectors of the economy.
Better knowledge is also crucial to understand where the main
cyber exposures lie, how customers think about them, and how the
industry can support SMEs to meet that demand.
After reviewing the research Dr Mark Hawksworth, Sedgwick’s
global head of cyber and technology specialist practice group, said:
“This report comes at a critical time as businesses are increasingly
transacting online and as a result are more exposed to cyber risks.
What this research highlights is that brokers have a real opportunity
to lead the way in educating and informing SMEs on the scope of
cyber protection.
“SME respondents indicated that cyber risk was a top 3 concern for
their business. However, just under half claim to have at least Public
Liability (48%), Employer’s Liability (46%) or Property insurance
(42%). Only 15% of SMEs have cyber-specific insurance, while 60%
of micro SMEs admitted that their employees have had no cyber
training.
“We believe brokers have the opportunity to bridge the perception
gap by providing training and support for SMEs. However, it
is important that the policies they offer are not only priced
appropriately but are fit for purpose in an ever changing cyber risk
environment.”
The Sedgwick brokers and SMEs cyber research surveyed a
representative sample of brokers and SMEs in the UK. 250
provincial, super regional and national brokers were surveyed, while
350 SMEs with up to 250 employees also responded to the survey.
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More award success

This quarter has seen further award success from across our business
British Claims Awards – 6 June
L oss Adjuster of the Year
Sedgwick acquisition of Cunningham Lindsey UK, Cunningham
Lindsey International and integration with Vericlaim UK

British Insurance Awards – 10 July
Sedgwick, alongside our partners
HSB Engineering Insurance and
AKW Group, were delighted to
win the major loss award. This is
the fourth consecutive year that
Sedgwick has won this category.
This year it was for our response to a significant cyber
attack which brought a sizable global logistics company to
a standstill. Congratulations to Dr Mark Hawksworth and
his team.
The contender shortlist was particularly strong this time,
including a second Sedgwick nomination for the Salisbury
novichok poisoning response by Damian Glynn’s team; and we
are all incredibly proud that we had two such strong entries.

Major Loss Award
Our response to the Ryuk ransomware cyber attack

UK Customer Service Excellence Awards
– 10 April
Fight Against Fraud
Sedgwick’s cyber fraud service
Best New Business Initiative
Development of our buildings
and flooring validation service

Insurance Times Claims Excellence
Awards – 23 May
Rising Star Award
Lauren Glover, Customer Care Manager

Claims Service Solution of
the Year
Sedgwick’s building and
flooring validation service
with our AI flooring app

Beware of fraudsters when
booking your getaway
Advice from Steve Crystal, Head of Financial Crime at Sedgwick
With the holiday season upon us,
it’s worth noting recent warnings by
Action Fraud, the national fraud and
cyber-crime reporting centre. Research
suggests the average loss to travelrelated fraud is £1,400 per victim, but
it’s not just the cash – victims also
report significant emotional impact
too. We all love to relax and spend time
with family and friends but be wary that
holidays are also an opportunity for
fraudsters to trick you out of your hardearned money.

Booking flights
There’s been an increase in cold calls
by fraudsters purporting to be travel
companies using new tactics to gain a
victim’s trust. They appear to know that
the victim has recently been searching
for flights online – this could be
because the victim has provided their
contact details when making a flight
search on a bogus website which has
recorded their personal information.

Once contacted, the victim believes
the call to be genuine and a low quote
for the desired flights tempts many
victims into making a payment. They
may even receive a confirmation email;
but further enquiries with the airline
have revealed their booking doesn’t
exist and they now can’t contact the
“company” that made the booking.

Accommodation
Fraudsters are using increasingly
sophisticated and convincing websites
offering upmarket villas for rent. The
villas may exist but are being offered
for booking without the owner’s
knowledge. Spain and France are the
two destinations most commonly
targeted.

Top tips

1

Be wary of unsolicited calls,
emails and texts offering
questionably good deals on
flights. If it sounds too good to
be true, it probably is.

2

I f you’re purchasing from a
company you don’t know, do
some research first, such as
searching the company’s name
on the ABTA and ATOL websites.

3

 void paying for tickets by
A
bank transfer as it offers you
little protection if you become
a victim of fraud. Whenever
possible use a credit card or
payment services such as PayPal.

4

Never, ever reveal any personal
or financial details as a result of
an unsolicited call, email or text.
Even if someone knows your
name and basic contacts details,
it doesn’t mean they’re genuine.

5

Stay safe online: check the web
address is legitimate and hasn’t
been altered by slight changes
to a domain name – such as
going from .co.uk to .org.

6

Don’t rely on one review; do
an online search to check the
company’s credentials. If a
company is defrauding people
there’s a good chance that
consumers will post warnings
about the company.

7

Study receipts and invoices.
This should be standard fare for
claims handlers! And be very
wary of companies that don’t
provide any at all.

You can also get free expert advice at:
www.getsafeonline.org/shoppingbanking/holiday-and-travel-booking/

Insurance Post Claims Awards – 19 June

Claims Collaboration of the Year
Sedgwick | L&G | Geobear - Subsidence Surge

For further information about any of the
articles included here please contact
Mark Baird, strategic client director
mark.baird@uk.sedgwick.com

www.sedgwick.com/uk
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